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INFLUENCE EVERYWHERE

Condé Nast's global influence network does more than just break through, we drive real business

? 5%

results with 3x more influence. 7

INNOVATION-LED

Condé Nast has developed an innovative suite of products across data, social, video and

a

commerce that enable partners to directly connect influential content with a sought-after audience
to drive business outcomes.

PERFORMANCE-DRIVEN

We deliver true performance and real results for our partners through first-party data and the one
source of truth everyone needs at the moment: actual sales.
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BRANDS

Condé Nast is home to some of the world’s most influential brands. From the iconic brands we cultivate,
to the world-leading talents we engage, we are committed to the best of the best.
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GLOBAL PRODUCTS

PREMIUM CONTENT

Condé Nast's content has an extraordinary influence that moves our culture. Our colleagues and
collaborators bring big ideas to life, through intelligent storytelling and a diverse point of view that
underscores all we do.

This world-renowned content wins recognition of the highest honors across Pulitzer Prize, Agents Club,
Emmy, James Beard and Academy Awards.

Each month, our video content generates more than 1 billion views. We reach 75 million consumers in
print, 363 million in digital, and 435 million across social platforms.
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GLOBAL PRODUCTS

GLOBAL ENTERPRISE ADVERTISING SOLUTIONS

Condé Nast's suite of innovative advertising solutions powered by Spire, our proprietary smart data
platform, make the influence of Condé Nast’s world-renowned brands actionable, providing advanced
targeting and complex consumer insights on a global scale.

SPIRE GLOBAL SEGMENTS: Carefully-calibrated targeting segments built from our proprietary
first-party data & key data partnerships, empowering Advertisers to reach specific high-value audiences
across markets and channels.

CONDE NAST PRIME VIDEO: Expanding the reach of Global Advertisers’ local market video cam-
paigns with the global viewership of Condé Nast's premium original video programming from the United
States; providing access to US-based website & YouTube video inventory viewed by international IPs.

PRIME SHOPPABLE VIDEQO: Creates an innovative layer of commerce-centric interactivity on top of
video content to shorten the path to purchase for fans.

GLOBAL AMPLIFY: Capable of generating awareness, consideration, and conversion through the
unparalleled influence of our Brands’ social handles to drive business outcomes.
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GLOBAL PRODUCTS

CNX CREATIVE SOLUTIONS

CNXis a full-service global creative agency uniquely positioned to leverage the unparalleled influence
and editorial expertise of Condé Nast. The agency’s industry-leading talent turns this access, insight and
foresight into work that permeates culture to the core through advertising, brand strategy, casting and
experiential capabilities.

CNX operates across our 32 markets and in collaboration with our world-leading brands, enabling the
agency to bring brands to life in spectacular ways and ensure clients always receive innovative solutions

A

utilizing global and local knowledge. s

This truly global creative network provides a wide range of creative services, including content
creation, white label, consulting and experiential. With expert storytellers and a global footprint, CNX
creates relevant and compelling content that resonates locally and worldwide.
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GLOBAL PRODUCTS

CONDE NAST ENTERTAINMENT

Condé Nast Entertainment (CNE) is an award-winning next generation studio and distribution
network with entertainment content across film, television, premium digital video, social, virtual
reality, OTT channels and podcasts. CNE develops, produces, and distributes video content

across 18 brands, and recently launched 5 brand studios to accelerate the development of IP into
cross-platform entertainment projects. Through this process, CNE has more than 75 documentaries,
films and TV series in development or production.

CNE currently has more than 260 nominations and 155 wins, including Academy Awards, Golden
Globe Awards, Primetime Emmy Awards, News & Documentary Emmy Awards, Webby Awards, and
ASME Awards, among others across its multi platform editorial and branded projects.

As an unscripted network, production never stops, and in 2021 CNE will launch 150+ new pilots
with 50+ returning series.
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EVENTS AND EXPERIENCES

Condé Nast creates authentic, brand-safe virtual and live experiences fueled by our unrivaled cultural
influence that consumers trust, including AD100 in India, China and the U.S., Glamour Shopping Week
in Russia and Germany, GQ Men of the Year in Ching, Russia, U.K,, U.S., Germany, Japan and Mexico,
the GQ Suit Walk Taiwan, the Metropolitan Museum of Arts Costume Institute Gala in the U.S,,

The New Yorker Festival in the U.S., the Vanity Fair Oscar Party in the U.S., the Vogue India Wedding
Show, Vogue Forces of Fashion in the U.S., Vogue Fashion’s Night Out in Japan, Taiwan, and Russia,
and Wired Next Fest ltaly.

Condé Nast expertly targets audiences, executes on innovative virtual platforms and amplifies
your brand’s participation via enterprise products in video, data and social in three ways:

BRAND-LED EVENTS
Editorially driven events anchored by our brands, with strategic partner integrations

PARTNER-LED EVENTS
Co-created experiences with the partner’s brand at the center

WHITE LABEL EXPERIENCES
Custom events produced on behalf of our partners
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